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Determine the direct impact of marketing for the health care provider you selected 
Health care providers are professional personals who are either employed or self-employed in organizations such as nurses, medical laboratories workers, specialist therapists and doctors. I choose doctors as my topic health care provider. Doctors are exceptionally in demand globally.   Doctors are pivotal in the healthcare industry and it would barely exist without them. Although doctors are in demand, they still require marketing. In this essay, I will be discussing the effect of doctor's marketing as a health care provider.  
Doctor's products are marketed in multiple techniques such as web forums and advertisements, which are desirable methods of marketing. Marketing using web forums has many benefits for the doctor. Firstly, the doctor can send problematical cases using links on the web forum anonymously.  Members in their personal cases could adopt the information posted on the web forum as a reference. Moreover, marketing increases sales for the doctor. Every business is based on sales and revenues.  Increases in sales result in an increase in revenue. Moreover, marketing leads to massive brand awareness and recognition for the doctor. 
Strategy Outline for a Doctor to Determine the Utilization of Its Products or Services 
Accountable Care Organization is the strategy the doctor uses to ascertain the use of its services or products. ACO stands for a strategy outlined in the Affordable Health Care Act to regulate quality and cost. They need a partnership between hospitals, communities and doctors providers (Davis et al, 2011). There are dilemmas in health organizations where private practices is the prevailing practice structures. Major challenges and issues to operational ACO are utilization administration, cost reduction, incorporation, risk sharing, clinical process consumerism as well as physician integration.  Cost reduction and utilization of management has been attempted and should be reviewed. 
Doctors’ health provider could give technological help so that their patients could apply their smartphones' audio as well as computing power to comprehend new ways of self-health management and awareness. Some smartphone applications are helpful as they assist in diabetes management and weight control among other health elements. According to (Davis et al, 2011) the partnership of ACO and patients has effectively utilized technology to support their client's health. 
Marketing Strategy for a Doctor
Although doctors’ services are constantly in high demand marketing these services to their clients is imperative. Doctors can apply different marketing strategies to market their services to diverse target markets. However, the ideal marketing strategy that a Doctor as a health care provider uses should be the web forum. Doctors use these web forums to communicate and connect with their clients. Consumer and doctor provider are motivated by various reasons to use these web forums.  Web-based forums not only ensure the privacy of consumers but also ease accessibility.  A doctor can create a website. Both consumer and doctor can share and find information. A website is an outstanding advertising tool as it is more convenient for consumers. A website would provide the clients with all the information they may require.  The website would also have a "customer care desk" as they would get to chat and make enquires with the doctor or support at any time. Further, they can also make appointments for their visits to the doctors. Many patients are likely to visit a doctor's website before visiting their brick and mortar offices and seek treatment. The website could have a consumer forum segment.  The forum would help the client in getting necessary healthcare information such as the services offered, mode of payment and the cost of the services from the doctor. On the other hand, many doctors have invariably used websites as a patient education tool. Further,  journals and periodicals have been used by doctors to offer patient support programs.  Conversely, modernized communication has assisted doctors in many ways.   Since virtually everyone has a mobile phone doctor can use their cell phones to set alerts, review appointments as well as get SMS notifications when diagnostic or pathology results for different patients are readily available.  
Three Separate Ways of Shaping Buying Decisions
Advertising plays a primary role in swaying the purchasing decisions made by consumers.  The doctor health care provider can invest in regular marketing campaigns as they can massively influence the decisions made by consumers in the healthcare industry.  Intensive advertising could be done through various techniques including mainstream media such as televisions and radio adverts. Further, a doctor can also use social media platform to advertise his/her services. Social media platforms such as 	Twitter Facebook and Instagram have been used by many businesses to advertise their services and products. Thus, a doctor can use them to change the purchasing decisions of consumers. 
Personal preferences and high-quality services – According to  Speziale,  (2015) in every business customer satisfaction is paramount.  In a fast-paced world, consumers understand and have sufficient information on what they want. Thus, the doctor should customize his/her services to suit the different preferences of his clients. Doctor healthcare providers should understand the market trends and change as they change. Any doctor who ignores planning according to the changing market trends in healthcare systems plans to fail.  It is imperative that doctors as healthcare providers understand how external forces influence the purchasing power of consumers. Resisting change would make the doctors out of touch with the needs of the consumers as a health care provider and the market hence losing consumers (Joshi, 2018). However, embracing change such as embracing use of technology in the healthcare system as a doctor such as the use of the mobile phone to send and receive notifications from patients as well as the building of a modern website the doctor as a health care provider would successfully impact on the purchasing decisions of consumers. However, providing consumers with quality services is pivotal as it ensures consumers will be amenable to spend regardless of the price to acquire the services.  A doctor should never compromise on the quality of services they offer to consumers as that can immensely influence and change the buying decisions of consumers. 
[bookmark: _GoBack]Today's business world is extremely competitive as there are many players in every industry including the healthcare industry. There many doctors offering the same services. For a doctor to survive and build a strong brand in the health industry they must balance political, economic, technological, social demographics,  as well as competitive environments. It is vital to profoundly understand the requirement of each environment as each environment has different impacts on consumers (Joshi, 2018). For instance, economic conditions greatly influence the buying power of consumers. A positive economic environment translates into more purchasing power form the consumers. Further, the doctor should ensure they operate in a peaceful environment politically as well as been tech savvy.  Peaceful environments translate into peaceful working environment for best results.
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